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{Performance in September 2024>

FY 2025.3 (Japan)

(¥ million, Comparison %)

Sep-24 Accumulate
Actual Cgmparison with Actual Comparison with
(Al'l Stores) revious Year (Al'l Stores) PFeV!°“S Year

(Existing Stores) (Existing Stores)
Bowl ing 1,792 +12. 4% 11, 067 +9. 5%
Amusement 4,338 +8. 5% 25,186 +2. 0%
Karaoke 656 +10. 0% 4,146 +8. 7%
Spo-cha 1,314 +29. 0% 8,533 +14. 3%
Other 304 +14. 4% 1,774 +9. 1%
Total sales 8, 406 +12. 5% 50, 707 +6. 3%

% The year—on-year comparison of total sales in September 2024 would be estimated to have
increased by approximately 10% in real terms, taking into account factors such as the calendar

effect.

2. Sales in FY 2025.3 (The USA)

($ thousand, Comparison %)

Sep-24 Accumulate
Actual Cgmparison with Actual Comparison with
(All Stores) revious Year (All Stores) Previous Year

(Existing Stores) (Existing Stores)
Bowling 2,986 (4.6)% 20,510 (1.6)%
Amusement 25,111 (3.8)% 168, 488 0.1)%
Food, Party, etc. 4,830 +4. 6% 30, 637 +10. 8%
Spo—cha 807 +0. 0% 5, 836 +1. 8%
Total sales 33, 736 2.1% 225, 472 +1.2%

X The year—-on-year comparison of total sales in September 2024 would be estimated to have
increased by approximately 1% in real terms, taking into account factors such as the calendar

effect.

(D The sales are rounded down to the nearest million yen or thousand dollars.
@ The sales have not yet been audited by the audit corporation.
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3. Sales Trend “Comparison with Previous Year (Existing Stores)” (Japan)

Apr May Jun 1Q Jul Aug Sep 2Q 1%t half
Bowl ing +8. 1% +6. 7% +17.5% +10.3% +2.0% +11.2% +12.4% +8. 8% +9. 5%
Amusement @ 6 o%] w27 o ru] @ nu  +asy] syl +3 6% 2 0%
Karaoke +9. 7% +3. 6% +18. 7% +10.1% +5. 1% +7.5% +10.0% +7. 5% +8. 7%
Spo—cha +0. 2% +1.3% +34. 6% +8.9%) +14.4% +16.1%] +29.0% +19.0% +14.3%
Others +3. 5% +7. 4% +14.3% +8. 2% +4.0% +11.3%] +14.4%) +10.0% +9. 1%
Total sales +0.5% (0.8)%| +17.2% +4. 8% +1. 5% +8.6%| +12.5% +7. 6% +6. 3%
Existing stores 98 98 98 - 98 99 99 - -
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4. Sales Trend “Comparison with Previous Year (Existing Stores)” (The USA)

Apr May Jun 1Q Jul Aug Sep 2Q 15t half
Bowl ing (7.4)% +8. 2% (0.6)% (0.4)% 8. 1% +5. 1% (4.6)% (2.8)% (1.6)%
Amusement (7.3)% +7. 7% +4. 7% +1.3%  (7.9% +8.2%  (3.8)% (1.5)% (0.1)%
Food, Party, etc. +4.8% +21.9%] +14. 1% +13.2% +2. 6% +18.7% +4. 6% +8. 4% +10. 8%
Spo-cha (7.0)% +15.5% (5.2)% (0.3)% B.9% +17.3% +0. 0% +3. 8% +1. 8%
Total sales (5.7% +9. 8% +5.1% +2.6%] (6.6)% +9.4%  @2. D% ©0.2)% +1.2%
Existing stores 47 47 47 - 47 47 47 - -

# The number of stores: Japan 100 stores, The USA 52 stores, China 4 stores

# The report of monthly sales performance is disclosed approximately between the 5th and
11th.

# The date of disclosure changes each month, because the timing of aggregating amusement
sales differs depending on the holidays and the day of the week at the beginning of the
month.



