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                        Round One Corporation 
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<Performance in November 2025> 

 

1． Sales in FY 2026.3（Japan） 

                                                (\ million, Comparison %) 

Bowling 1,630 +11.4% 14,694 +5.7%

Amusement 3,813 +8.5% 34,991 +7.9%

Karaoke 609 +17.2% 5,606 +7.1%

Spo-cha 1,114 +10.6% 11,081 +5.1%

Other 275 +6.7% 2,390 +4.7%

Total sales 7,443 +10.1% 68,765 +6.8%

Actual
(All Stores)

Comparison with
Previous Year

(Existing Stores)

Nov-25

Comparison with
Previous Year

(Existing Stores)

Actual
(All Stores)

Accumulate

※The year-on-year comparison of total sales in November 2025 would be estimated to have 

increased by approximately 5% in real terms, taking into account factors such as the calendar 

effect. 

 

 

2． Sales in FY 2026.3（The USA） 

                                                  ($ thousand, Comparison %) 

Bowling 4,155 +8.4% 30,313 +3.7%

Amusement 32,204 +2.6% 253,301 +2.0%

Food, Party, etc. 6,325 +1.0% 46,392 +1.0%

Spo-cha 912 +2.1% 7,293 (1.6)%

Total sales 43,597 +2.9% 337,300 +1.9%

Actual
(All Stores)

Comparison with
Previous Year

(Existing Stores)

Nov-25

Comparison with
Previous Year

(Existing Stores)

Actual
(All Stores)

Accumulate

※The year-on-year comparison of total sales in November 2025 would be estimated to have 

increased by approximately 2% in real terms, taking into account the calendar effect. 

 

 

 

① The sales are rounded down to the nearest million yen or thousand dollars. 

② The sales have not yet been audited by the audit corporation.  

 

 

 

 

https://www.round1-group.co.jp/


3．Sales Trend“Comparison with Previous Year(Existing Stores)”(Japan) 

Apr May Jun 1Q Jul Aug Sep 2Q 1st half

Bowling +0.1% +3.0% +2.2% +1.8% +7.1% +9.3% +3.2% +6.8% +4.4%

Amusement +9.4% +12.9% +4.9% +9.1% +11.6% +13.9% (2.5)% +8.1% +8.6%

Karaoke (2.1)% +2.5% (2.4)% (0.6)% +6.2% +14.5% +11.9% +11.2% +5.7%

Spo-cha +7.9% +10.1% (4.2)% +5.1% (0.3)% +9.7% (7.5)% +2.5% +3.7%

Others +1.5% +4.2% +3.2% +3.0% +8.4% +6.7% +1.5% +5.5% +4.3%

Total sales +5.7% +9.0% +2.3% +5.8% +8.3% +12.0% (0.8)% +7.0% +6.5%

Existing stores 98 99 99 - 99 99 98 - -

No. of Sat/Sun/Hol over
the compared period

±0 +1 (1) ±0 ±0 +1 (1) ±0 ±0

 

Oct Nov Dec 3Q Jan Feb Mar 4Q 2nd half

Bowling +9.3% +11.4%

Amusement +3.1% +8.5%

Karaoke +8.3% +17.2%

Spo-cha +11.2% +10.6%

Others +5.7% +6.7%

Total sales +6.0% +10.1%

Existing stores 98 98

No. of Sat/Sun/Hol over
the compared period

±0 +2 (1) +1 +1 ±0 (1) ±0 +1

 

4．Sales Trend“Comparison with Previous Year(Existing Stores)”(The USA) 

Apr May Jun 1Q Jul Aug Sep 2Q 1st half

Bowling +3.5% +3.9% (0.8)% +2.1% (0.4)% +5.9% (1.2)% +1.6% +1.9%

Amusement +3.8% +9.6% (0.4)% +4.2% +0.4% +3.8% (4.9)% +0.1% +2.0%

Food, Party, etc. +1.1% +6.0% +0.2% +2.4% +1.9% +3.1% (5.9)% (0.1)% +1.1%

Spo-cha (4.9)% (3.3)% +8.3% +0.1% +0.6% (4.4)% (13.9)% (5.2)% (2.5)%

Total sales +3.2% +8.2% (0.1)% +3.6% +0.5% +3.7% (4.9)% +0.1% +1.8%

Existing stores 49 50 50 - 51 52 52 - -

 

Oct Nov Dec 3Q Jan Feb Mar 4Q 2nd half

Bowling +11.2% +8.4%

Amusement +1.0% +2.6%

Food, Party, etc. +0.5% +1.0%

Spo-cha +1.8% +2.1%

Total sales +1.9% +2.9%

Existing stores 52 52 - - -

 

# The number of stores: Japan 98 stores, The USA 57 stores, China 3 stores. 

 

# The report of monthly sales performance is disclosed approximately between the 5th and 

11th. 

 

# The date of disclosure changes each month, because the timing of aggregating amusement 

sales differs depending on the holidays and the day of the week at the beginning of the 

month. 


